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Thank ˬou for choosing to put ˬour trust in our team to sell ˬour home.
We do not take this lightlˬ and put our heart into e˩erˬ listing as if it

˪ere our o˪n. We belie˩e no one succeeds alone so it makes sense that
ˬou ha˩e a po˪erful team to take care of ˬour number one in˩estment.

We'˩e helped o˩er 2,500 families mo˩e and ˪e hope ˬou feel like
number 1. Our commitment is that ˪e ˪ill ˪ork hard, negotiate hard,
communicate often and sell ˬour home. Our goal is that ˪hen ˪e do

this ˪e ˪ill ha˩e earned ˬour trust and at least one referral from ˬou. 

Welcome to the SCC familˬ.

THANK kOU

CC Underéood 
OéneÍ and CEO
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eHAW DEWERMINES A
HOME WO SELL FOR
WHE HIGHESW PRICE

Hˢ˪ i˧  i˦  P˥ ˜ced

Hˢ˪ i˧  Shˢ˪˦

Hˢ˪ i˧  i˦  Ma˥˞e˧ed

Cˢmm˨nica˧iˢn



Today's property buyers are armed with more
information than ever. They tell their agents which
properties they want to see-and they've already
rejected listings with too few or poor quality photos. It
is absolutely vital that your online listing has high-
impact photos, videos, and tours to make a lasting
first impression that will motivate buyers to come
see your property for themselves. This could include: 

H?e IW PH?eP
?NLINE AND IN
IELP?N
We li˦˧ ˣ˥ˢˣe˥˧ie˦ ˧ˢ ˦hiˡe aˡd ˦ell. 

Phˢ˧ˢg˥aˣhˬ Phˢ˧ˢ 
Edi˧iˡg

S˧agiˡg &
Reˣai˥

Videˢ 



BùăĤıù

AFTER

STAGING YOUR HOME

AăĻùı

We ˢffe˥ ˩acaˡ˧ ˦˧agiˡg, bˢ˧h ˩i˥˧˨al aˡd iˡ-hˢ˨˦e, a˦ ˪ell a˦ ˦˧agiˡg ˢf ˬˢ˨˥
hˢmeϠ˦ c˨˥˥eˡ˧ f˨˥ˡi˧˨˥e. 



We ann˨allˬ re˩ie˪ da˧a from ˧he NAR'˦ profile
of b˨ˬer˦ and ˦eller˦ ˧ha˧ ˧ell˦ ˨˦ e˫ac˧lˬ ˪here
b˨ˬer˦ fir˦˧ fo˨nd ˧he ACTUAL proper˧ˬ ˧heˬ
p˨rcha˦ed. 

Wi˧hin ˧ha˧ da˧a, ˪e adap˧ o˨r marke˧ing
˦˧ra˧egˬ and re˦o˨rce˦ ˧o ma˧ch ˪here ˧he
MOST b˨ˬer˦ are finding proper˧ie˦ j˨˦˧ like
ˬo˨r˦, ˦o ˧ha˧ ˪e can ˦ell i˧ fa˦˧er for more
moneˬ, 

Online
51%

Real EVWaWe AgenW
28%

Yard Sign/Open HoXVe
7%

BXilder
5%

HOW ITƪS MARKETED

We'˟˟ ˦e˟˟ ˜˧ FASTER aˡd fˢ˥ MORE MONEY

WHERE BUYERS FOUND THE HOME THEY
PURCHASED

PrinW/KneZ 
Whe Seller

3.05%

V˜˥˧˨a˟ Tˢ˨˥˦

D˜˥ec˧  Ageˡ˧
P˥ˢ˦ˣec˧˜ˡg

Rea˟˧ˢ˥ Off˜ce 
Mee˧˜ˡg˦

Al˧ho˨gh ˪e promo˧e ˬo˨r proper˧ˬ ˧o
all ˧he local agen˧˦, ˪e foc˨˦ on ˧ho˦e
˧ha˧ ac˧i˩e b˨ˬer˦ and ˧ho˦e ˧ha˧ ha˩e
˦old in ˬo˨r area.

28% ˢf B˨ˬe˥˦ f˜˥˦˧ fˢ˨ˡd ˧˛e˜˥
˛ˢˠe beca˨˦e a ˥ea˟ e˦˧a˧e ageˡ˧
˦eˡd, ˦˛ˢ˪ed, ˢ˥ ˡˢ˧˜f˜ed ˧˛eˠ. 

AgenĻ ĻĤ AgenĻ



ONLINE ADVERTISING

Yˢ˨ ˪ˢˡ'˧ fiˡd a ˧eaˠ ˪i˧h a ˠˢ˥e agg˥e˦˦i˩e iˡ˧e˥ˡe˧ ˠa˥ke˧iˡg ˦˧˥a˧egˬ. We ha˩e
˧he ˧eaˠ aˡd ˧he ˥e˦ˢ˨˥ce˦ ˧ˢ ad˩e˥˧i˦e ˠˢ˥e, ˣˢ˦˧ ˠˢ˥e ˢf˧eˡ aˡd ˣe˥fˢ˥ˠ ˧he e˫˧˥a

˦˧eˣ˦ ˧ha˧ eˡ˦˨˥e ˬˢ˨˥ li˦˧iˡg cˢˠe˦ ˨ˣ fa˦˧. 

97% ˢf all b˨ˬe˥˦ ˨˦ed ˧he In˧e˥ne˧ d˨˥ing ˧hei˥ hˢme ˦ea˥ch.

Ąŏ

BıĤėùıäĄù WùïĵĊĻùĵ

LĊĵĻĊğĄ PĤıĻäęĵ

O˨˥ ˧echnˢlˢgˬ allˢ˪˦ ˨˦ ˧ˢ ˦hˢ˪ca˦e ˬˢ˨˥ ˣ˥ˢˣe˥˧ˬ ˢn all majˢ˥ b˥ˢke˥age ˪eb˦i˧e˦
like Cˢmˣa˦˦, ReMa˫, Cˢld˪ell Banke˥, EXP and Kelle˥ William˦.

We ge˧ ˬˢ˨˥ ˣ˥ˢˣe˥˧ˬ fea˧˨˥ed mˢ˥e ˢf˧en ˢn ˧he mˢ˦˧ ˣˢˣ˨la˥ ˦i˧e˦ like ˭illˢ˪, T˥˨lia,
Reale˦˧a˧e.cˢm, Real˧ˢ˥.cˢm and h˨nd˥ed mˢ˥e.



AD WARGEWING

L O C A T I O N S  S E E I N G  ˌ O ˈ R  A D T O P  1 0  L O C A T I O N S

 C a l i f ˢ ˥ n i a1 .

 F l ˢ ˥ i d a2 .

 T e ˫ a ˦3 .

 N e ˪  Y ˢ ˥ k4 .

 G e ˢ ˥ g i a5 .

 I l l i n ˢ i ˦6 .

 P e n n ˦ ˬ l ˩ a n i a7 .

 O h i ˢ8 .

 N ˢ ˥ ˧ h  C a ˥ ˢ l i n a9 .

 M a ˥ ˬ l a n d1 0 .

We ac˧ ˜ ˩e ˟ˬ  ˠˢˡ ˜ ˧ˢ ˥  ˢ˨ ˥  Gˢˢg ˟e  Ad  aˡa ˟ˬ ˧ ˜ c˦  aˡd  ˨˦e
˧˛e  da˧a  ˧ˢ  ad ˝˨˦ ˧  ˧a ˥ge˧ed  ˟ˢca˧ ˜ˢˡ˦  ˢˡ  Facebˢˢ˞ .  T˛e
˧ˢˣ  10  ˟ˢca˧ ˜ˢˡ˦  a ˥e  be ˜ˡg  ˧a ˥ge˧ed  ˢˡ  ˢ˨˥  Facebˢˢ˞
aˡd Iˡ˦ ˧ag˥aˠ accˢ˨ˡ˧ .



Google, Bing, Yahoo. Nobodˬ kno˪s search engines better! We are e˫perts in both
organic and paid res˨lts.

PEALCH E:GI:EP

P?CIA4 9EDIA
Facebook, Instagram, LinkedIn,  and Yo˨T˨be, j˨st to name a fe˪ of the places ˪e share,

promote and paˬ to sho˪case ˬo˨r propertˬ.



VIDEO MARKETING 
Video˦ Make Yo˨r home ˦˧and o˨˧ and a˧˧rac˧ more b˨ˬer˦

OĿı BUYER DäĻäïäĵù
Our database contains THOUSANDS of active potential
buˬers looking for properties right no˪.

TıäõĊĻĊĤğäę MäıėùĻĊğĄ
Aˣˣ˥ˢ˫˜ˠa˧e˟ˬ 7% ˢf b˨ˬe˥˦ fˢ˨ˡd ˧˛e
ˣ˥ˢˣe˥˧ˬ ˧˛eˬ ac˧˨a˟˟ˬ ˣ˨˥c˛a˦ed f˥ˢˠ a
Ya˥d S˜˚ˡ ˢ˥ Oˣeˡ Hˢ˨˦e 

Yard Signs/Open Houses
Le˦˦ ˧˛aˡ 1% ˢf b˨ˬe˥˦ fˢ˨ˡd ˧˛e
ˣ˥ˢˣe˥˧ˬ ˧˛eˬ ˣ˨˥c˛a˦ed ˧˛˥ˢ˨˚˛
ˣ˥˜ˡ˧ ad˩e˥˧˜˦˜ˡ˚

Print

https://bit.ly/BeachwalkSG


COMMUNICATION

When a buˬer visits our ˪ebsite, calls on our
sign or responds to our social media ads our
online sales team ˪ill reach out a prequalifˬ

them for ˬour home and set a sho˪ing ˪ith one
of our agents. Buˬer can directlˬ request a

sho˪ing on our ˪ebsite. 

MarketƓ
Marketing Updates

Showing Feedback

During the Transaction

With You

With Agents

Whenever an agent sho˪s ˬour listing,
˪e aggressivelˬ attempt to reach them

so that ˪e can provide ˬou unfiltered
feedback that ˬou need to compete in

this market.

Feedback is the breakfast of Champions. We
activelˬ ˪atch the market and give ˬou
feedback on market changes as ˪ell as ˪hat
our marketing looks like ˪ith ˬour home. 

Our Transaction Managers ˪ill keep ˬou
informed on dates and times, ˪hat to
e˫pect and ˪hat ˪ill happen ne˫t. Theˬ ˪ill
assist in scheduling vendors and closing.
You ˪ill al˪aˬs be able to reach us via
phone, te˫t or email.

With Buŏers

Consistent communication from our agents,
transaction coordinators and marketing team.
We believe that setting great e˫pectations,
˪orking as a team and e˫ecuting our
marketing plan, is ˪hat makes us special and
ultimate helps ˬou get ˪hat ˬou ˪ant. 

We activelˬ communicate ˪ith everˬ agent
that sho˪s ˬour home. We collect feedback  to

see ˪hat their buˬers are looking for. We  
negotiate fiercelˬ for ˬour moneˬ ˪hile looking

for ˪in ˪in solutions to get ˬou to closings.



Daŏĵ Ĥğ ĞaıėeĻ ňĵƆ Saęeĵ PıĊce

AccĿıaĻe  Pı Ċc ĊğĄ

HOW IT ƪS  PRICED
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The right price for ˬour propertˬ is not determined bˬ
anˬ one agent or seller- it's determined onlˬ bˬ current
market conditions. 

We access accurate, up-to-date MLS data to select up
to 5 active, 5 pending, and 5 sold properties that are the
most comparable in features and amenities to ˬour
propertˬ. Combined ˪ith our in-depth kno˪ledge of
market statistics, this method assures ˪e price ˬour
propertˬ corectlˬ, so ˬour propertˬ sells for the price
ˬou deserve. 

5-5-5 S˧ra˧egˬ



DEDICAWED ?:LI:E
 PALEP WEAM

The ˡ˨ˠbe˥ 1 cˢˠˣlaiˡ˧ hˢˠe b˨ˬe˥˦ ha˩e ˪i˧h ageˡ˧˦ i˦ ˧ha˧ ˧heˬ caˡˡˢ˧
˥each ˧heˠ ˢˡ ˧he ˣhˢˡe

O˨˥ ˢnline ˦ale˦ ˧eam i˦ a˩ailable 7 daˬ˦ a ˪eek ˧ˢ an˦˪e˥ b˨ˬe˥ ˣhˢne call˦, ˦ign call˦,
˦ˢcial and ˪eb˦i˧e inˤ˨i˥ie˦. 

We ˧alk ˧ˢ mˢ˥e b˨ˬe˥˦ abˢ˨˧ ˬˢ˨˥ hˢme
We ˤ˨alifˬ ˧hem ba˦ed ˢn aˣˣ˥ˢ˩al and ˨˥gencˬ
We call c˨˥˥en˧ b˨ˬe˥˦ ˧ha˧ maˬ be a gˢˢd fi˧
 We a˥e a˩ailable

HĤŉ We Make YĤĿ MĤıe MĤğeŏ
O˨˥ li˦˧iˡg˦ ˦ell fˢ˥ 99% ˢf ˧he li˦˧ ˣ˥ice, ˧he a˩e˥age ageˡ˧ iˡ ˧he MLS ˦ell fˢ˥ 97%

ˢf ˧he li˦˧ ˣ˥ice aˡd ˦i˧˦ lˢˡge˥

 $450,000 ˫ 99% =$445,500
$445,500 ˫ 3% = $13,365

Wha˧ ˬˢ˨ ge˧
$445,500 - $13,365 =

$432,135

 $450,000 ˫ 97% =$436,500
$436,500 ˫ 2% = $8,730

Wha˧ ˬˢ˨ ge˧
$436,500 - $8,730 = $427,770

SCC Teaˠ MLS A˩e˥age

Hi˥e ˨˦ aˡd keeˣ ˠˢ˥e ˢf ˬˢ˨˥ ˠˢˡeˬ!

EΡaØùle



R˘˩˜˘˪ ˢ˙ c˨˥˥˘ˡ˧ ˠa˥˞˘˧ ˗a˧a, ˡ˘˜˚˛bˢ˥˛ˢˢ˗ ˟˜˦˧˜ˡ˚˦ aˡ˗
ˬˢ˨˥ ˣ˥˜c˜ˡ˚ ˦˧˥a˧˘˚ˬ

S˧a˚˜ˡ˚ ˬˢ˨˥ ˛ˢˠ˘ - ˪˘ a˦˦˜˦˧ ˬˢ˨ ˜ˡ ˦˧a˚˜ˡ˚ ˢ˙ ˬˢ˨˥ ˛ˢˠ˘
˙˨˥ˡ˜˧˨˥˘, a˗˗˜ˡ˚ ˩˜˥˧˨a˟ aˡ˗ ˜ˡ ˛ˢˠ˘ ˣ˥ˢ˙˘˦˦˜ˢˡa˟ ˦˧a˚˘˥˦,
c˟˘aˡ˘˥˦, ˣ˥˘ ˟˜˦˧˜ˡ˚ ˛aˡ˗ˬˠaˡ ˧ˢ˨c˛˨ˣ˦, ˟aˡ˗˦caˣ˘˥˦ aˡ˗
ˢ˧˛˘˥ ˧˥˨˦˧˘˗ ˩˘ˡ˗ˢ˥˦ ˧ˢ ˠa˞˘ ˬˢ˨˥ ˛ˢˠ˘ ˦˧aˡ˗ ˢ˨˧ aˡ˗ ˦˛ˢ˪
˜˧'˦ ˩˘˥ˬ b˘˦˧.

Uˣ˚˥a˗˘ L˜˦˧ - ˪˘ ˛˘˟ˣ ˬˢ˨ ˢ˥˚aˡ˜˭˘ a ˟˜˦˧ ˢ˙ ˨ˣ˚˥a˗˘˦ aˡ˗
cˢ˦˧˦ a˦˦ˢc˜a˧˘˗ ˧ˢ a˗˗ ˩a˟˨˘ ˧ˢ ˡ˘˚ˢ˧˜a˧˘ ˪˜˧˛ a b˨ˬ˘˥. (ˢˡ˘
˪aˬ ˪˘ ˣ˥˘ˣa˥˘ ˧ˢ ˙˜˚˛˧ ˙ˢ˥ ˬˢ˨˥ ˠˢˡ˘ˬ)

Cˢ˟˟˘c˧ aˡ˗ ˢ˥˚aˡ˜˭˘ ˗ˢc˨ˠ˘ˡ˧˦ - D˜˦c˟ˢ˦˨˥˘˦, ˙˟ˢˢ˥ ˣ˟aˡ˦,
S˨˥˩˘ˬ, ˘˧c

P˛ˢ˧ˢ˚˥aˣ˛ˬ aˡ˗ V˜˗˘ˢ - ˪˘ cˢˢ˥˗˜ˡa˧˘ a˟˟ ˣ˥ˢ˙˘˦˦˜ˢˡa˟
ˣ˛ˢ˧ˢ˚˥aˣ˛ˬ, aˡ˗ ˩˜˗˘ˢ. E˗˜˧˘˗ ˧ˢ ˦˛ˢ˪ ˬˢ˨˥ ˛ˢˠ˘ ˧˛˘ ˩˘˥ˬ
b˘˦˧ ˢˡ˟˜ˡ˘ (˪˛˘˥˘ 97% ˢ˙ b˨ˬ˘˥˦ ˦˘a˥c˛)

C˥˘a˧˘ ˣ˥ˢˣ˘˥˧ˬ ˗˘˦c˥˜ˣ˧˜ˢˡ ˧˛a˧ ˘ˡ˚a˚˘˦ b˨ˬ˘˥˦

P˥˘ ˠa˥˞˘˧ - Ma˥˞˘˧ ˬˢ˨˥ ˛ˢˠ˘ ˜ˡ "cˢˠ˜ˡ˚ ˦ˢˢˡ" (ˢˣ˧ ˜ˡ) ˨ˣ ˧ˢ
2 ˪˘˘˞˦ ˧ˢ ˢ˨˥ ˣ˘˥˦ˢˡa˟ ˗a˧aba˦˘ ˢ˙ ˢ˩˘˥ 30,000 ˣˢ˧˘ˡ˧˜a˟
c˨˦˧ˢˠ˘˥˦, ˨ˣ ˧ˢ 14,000 ˟ˢca˟ ˥˘a˟˧ˢ˥˦ (ˠ˨˟˧˜ˣ˟˘ MLS a˦
ˡ˘˘˗˘˗) aˡ˗ ˧˛ˢ˨˦aˡ˗˦ ˢ˙ ˣˢ˧˘ˡ˧˜a˟ b˨ˬ˘˥˦ ˜ˡ ˢ˨˧˦˜˗˘ a˥˘a˦
˟ˢˢ˞˜ˡ˚ ˧ˢ ˥˘˟ˢca˧˘

Aˡ˦˪˘˥ ˣ˛ˢˡ˘ ca˟˟˦, ˧˘˫˧˦, ˘ˠa˜˟˦ abˢ˨˧ ˬˢ˨˥ ˣ˥ˢˣ˘˥˧ˬ ˙˥ˢˠ
ˣˢ˧˘ˡ˧˜a˟ b˨ˬ˘˥˦ aˡ˗ ˤ˨a˟˜˙ˬ ˧˛˘ˠ ˧ˢ ˦˘˘ ˬˢ˨˥ ˛ˢˠ˘ ˪˛˘ˡ ˜˧
˚ˢ˘˦ ˟˜˩˘

D˜˦c˨˦˦ ˬˢ˨˥ ˣ˥ˢˣ˘˥˧ˬ ˪˜˧˛ a˚˘ˡ˧˦ ˢˡ ˢ˨˥ ˧˘aˠ ˧ˢ ˦˘˘ ˜˙ ˪˘
˛a˩˘ aˡ ac˧˜˩˘ b˨ˬ˘˥

O˨˥ ˢˡ˟˜ˡ˘ ˦a˟˘˦ ˣ˥ˢ˙˘˦˦˜ˢˡa˟˦ ˥˘˩˜˘˪ ˧˛˘ ˧˘aˠ'˦ ˟˜˦˧ ˢ˙
ˣˢ˧˘ˡ˧˜a˟ b˨ˬ˘˥˦ ˜ˡ ˢ˨˥ ˗a˧aba˦˘ aˡ˗ ca˟˟/˧˘˫˧/˘ˠa˜˟ ˧ˢ ˦˘˘ ˜˙
˧˛˘ˬ a˥˘ ˜ˡ˧˘˥˘˦˧˘˗

?[L MALKEWI:G ILA:
BEFO˅E ˊE GO LIˉE



?[L MALKEWI:G ILA:

R˘-Ad˩˘˥˧˜˦˘ ˬˢ˨˥ ˛ˢˠ˘ a˦ ˟˜˩˘ ˢˡ ˧˛˘ ˠa˥˞˘˧ ˨ˣ ˧ˢ
14,000 ˟ˢca˟ ˥˘a˟˧ˢ˥˦ ˧˛a˧ ˬˢ˨˥ ˛ˢˠ˘ ˜˦ ˥˘adˬ ˙ˢ˥
˦˛ˢ˪˜ˡ˚˦

Sc˛˘d˨˟˘ ˙˜˥˦˧ ˦˘˧ ˢ˙ B˨ˬ˘˥ ˦˛ˢ˪˜ˡ˚˦

Oˣ˘ˡ Hˢ˨˦˘ - ad˩˘˥˧˜˦˘ ˢˡ MLS, Z˜˟˟ˢ˪, RDC aˡd Sˢc˜a˟
ˠ˘d˜a ad˦

C˥˘a˧˘ a ˟˜˦˧ ˢ˙ ac˧˜˩˘ b˨ˬ˘˥˦ ˜ˡ ˧˛˘ MLS aˡd ˦˘ˡd a
ˣ˘˥˦ˢˡa˟ ˘ˠa˜˟ abˢ˨˧ ˬˢ˨˥ ˛ˢˠ˘ ˧ˢ ˧˛˘˜˥ ˥˘a˟˧ˢ˥

C˥˘a˧˘ a ˪˘b˦˜˧˘ ˙ˢ˥ ˬˢ˨˥ ˛ˢˠ˘ ˧˛a˧ ˜˦ ˦˛a˥˘ab˟˘ ˙ˢ˥
ˬˢ˨

C˥˘a˧˘ FB aˡd Iˡ˦˧a˚˥aˠ ˣˢ˦˧˦ ˙ˢ˥ ˢ˨˥ 8,000+ b˨˦˜ˡ˘˦˦
˙ˢ˟˟ˢ˪˘˥˦ aˡd ˧˛˘ˡ ˦˛a˥˘ ˧ˢ ˢ˨˥ ˧˘aˠ a˚˘ˡ˧'˦ ˣ˘˥˦ˢˡa˟
ˣa˚˘

F˘˘d ˬˢ˨˥ ˛ˢˠ˘'˦ ˟˜˦˧˜ˡ˚ ˧ˢ Z˜˟˟ˢ˪, T˥˨˟˜a, ˥˘a˟˧ˢ˥.cˢˠ, a˟˟
B˥ˢ˞˘˥ ˪˘b˦˜˧˘˦ aˡd ˛˨ˡd˥˘d˦ ˢ˙ ˢ˧˛˘˥ ˥˘a˟ ˘˦˧a˧˘
˦˘a˥c˛ ˦˜˧˘˦

Ad˩˘˥˧˜˦˘ ˟˜˦˧˜ˡ˚ ˧ˢ ˠ˨˟˧˜ˣ˟˘ ˢ˨˧˦˜d˘ F˟ˢ˥˜da MLS (ˠˢ˥˘
a˚˘ˡ˧ ˧ˢ a˚˘ˡ˧ ˠa˥˞˘˧˜ˡ˚)

P˥ˢˠˢ˧˘ ˬˢ˨˥ ˛ˢˠ˘ ˢˡ Gˢˢ˚˟˘

ˌ˂ˈ˅ FI˅ˆˇ 24 H˂ˈ˅ˆ LIˉE



Oˣeˡ Hˢ˨˦e - 10-15+ ˦˧˥ee˧ aˡd ˡe˜˚˛bˢ˥˛ˢˢd
ˢˣeˡ ˛ˢ˨˦e ˦˜˚ˡ˦ 

P˥ˢˠˢ˧e ˟˜˦˧˜ˡ˚ ˜ˡ ˢ˨˥ ˪ee˞˟ˬ eˠa˜˟ ˦˨b˦c˥˜ˣ˧˜ˢˡ

C˥ea˧e a FB ad ˧˛a˧ ˧a˥˚e˧˦ b˨ˬe˥˦ ˜ˡ ˢ˧˛e˥ c˜˧˜e˦
aˡd ˦˧a˧e˦ ˟ˢˢ˞˜ˡ˚ ˧ˢ ˥e˟ˢca˧e (NY, NJ, TX, CA, NC,
GA, CO, ˢ˧˛e˥ FL c˜˧˜e˦)

Re˦ˣˢˡd ˧ˢ b˨ˬe˥ ˜ˡˤ˨˜˥˜e˦ ˙˥ˢˠ Facebˢˢ˞,
Iˡ˦˧a˚˥aˠ aˡd Yˢ˨T˨be

Aˡ˦˪e˥ b˨ˬe˥ ˦˜˚ˡ ca˟˟˦ aˡd ˤ˨a˟˜˙ˬ ˧˛eˠ

Re˦ˣˢˡd aˡd cˢˠˠ˨ˡ˜ca˧e ˪˜˧˛ ˣˢ˧eˡ˧˜a˟ b˨ˬe˥
˜ˡˤ˨˜˥˜e˦ ˙˥ˢˠ ˢ˨˥ ˪eb˦˜˧e

P˨˧ ˣˢ˧eˡ˧˜a˟ b˨ˬe˥˦ ˜ˡ cˢˡ˧ac˧ ˪˜˧˛ ˢ˨˥ ˣ˥e˙e˥˥ed
˟eˡde˥ aˡd ˤ˨a˟˜˙ˬ ˧˛eˠ

D˜˦c˨˦˦ ˬˢ˨˥ ˛ˢˠe ˪˜˧˛ a˚eˡ˧˦ aˡd ˤ˨a˟˜˙ˬ ˧˛e˜˥
b˨ˬe˥˦

Ca˟˟ a˚eˡ˧˦ ˧˛a˧ ˦˛ˢ˪ ˬˢ˨˥ ˛ˢˠe aˡd a˦˞ de˧a˜˟ed
ˤ˨e˦˧˜ˢˡ˦ ˙ˢ˥ ˙eedbac˞

Seˡd ˬˢ˨ ˪ee˞˟ˬ ˙eedbac˞ ˢ˩e˥˩˜e˪ ˙˥ˢˠ b˨ˬe˥
˦˛ˢ˪˜ˡ˚˦ aˡd ˢˣeˡ ˛ˢ˨˦e˦

Feedbac˞ ˙˥ˢˠ a˚eˡ˧˦ aˡd b˥ˢ˞e˥˦

Seˡd ˬˢ˨ a ˠa˥˞e˧˜ˡ˚ ˥eˣˢ˥˧ ˧˛a˧ de˧a˜˟˦ ˧˛e
ˡ˨ˠbe˥ ˢ˙ b˨ˬe˥˦ ˧˛a˧ ˛a˩e ˩˜e˪ed ˬˢ˨˥ ˛ˢˠe ˢˡ
˟˜˦˧˜ˡ˚ ˣˢ˥˧a˟˦ aˡd ˦ˢc˜a˟ ˠed˜a aˡd ˛ˢ˪ ˬˢ˨˥
˛ˢˠe ˜˦ ˣe˥˙ˢ˥ˠ˜ˡ˚ a˚a˜ˡ˦˧ ˢ˧˛e˥ ac˧˜˩e˦

D˜˦c˨˦˦ c˛aˡ˚e˦ ˧ˢ cˢˡd˜˧˜ˢˡ ˢ˙ ˛ˢˠe ba˦ed ˢˡ
˙eedbac˞ ˜˙ ˡeeded

ˌOˈ˅ FI˅ˆˇ 30 DAˌˆ 
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Di˦c˨˦˦ ˣ˥ice chaˡge˦ ba˦ed ˢˡ ˧he b˨ˬe˥ ma˥ke˧
feedback

Di˦c˨˦˦ ˦˧agiˡg ˢ˥ haˡdle ˢ˧he˥ b˨ˬe˥ ˢbjec˧iˢˡ˦ if
ˡeeded

Re˩ie˪ ˧he c˨˥˥eˡ˧ ˡeighbˢ˥hˢˢd ma˥ke˧ ˦˧a˧˦ aˡd
lˢˢk fˢ˥ chaˡge˦

Uˣda˧e ˧he MLS(chaˡge ˣhˢ˧ˢ ˢ˥de˥, ˨ˣda˧e
de˦c˥iˣ˧iˢˡ) ˧ˢ ˥ef˥e˦h ˢˡ Li˦˧iˡg ˣˢ˥˧al˦ (Zillˢ˪,
RDC, e˧c)

Addi˧iˢˡal Oˣeˡ Hˢ˨˦e ˪i˧h ˡe˪ ma˥ke˧iˡg

Call ˣ˥iˢ˥ ageˡ˧˦ if ˣ˥ice ˥ed˨c˧iˢˡ ˪a˦ made ˧ˢ
iˡ˩i˧e ˧hem back iˡ

Lˢˢk fˢ˥ ˡe˪ b˨ˬe˥˦ ˢˡ ˦ea˥che˦ aˡd ˦eˡd ˧hem
ˬˢ˨˥ hˢme

Pˢ˦˧ iˡ B˥ˢke˥age ˦ˢcial g˥ˢ˨ˣ˦ fˢ˥ aˡˬ ˡe˪ b˨ˬe˥˦
˧heˬ migh˧ ha˩e lˢˢkiˡg fˢ˥ a ˣ˥ˢˣe˥˧ˬ like ˬˢ˨˥˦

Pˢ˦˧ li˦˧iˡg ˢˡ b˨˦iˡe˦˦ aˡd ˣe˥˦ˢˡal ˦ˢcial˦ fˢ˥
lˢˢk fˢ˥ ˡe˪ b˨ˬe˥˦

R˨ˡ ˡe˪ ˧a˥ge˧ed FB ad ˧ˢ ci˧ie˦ aˡd ˦˧a˧e˦ ˪heˡ
b˨ˬe˥˦ a˥e ˥elˢca˧iˡg f˥ˢm

P˥ˢmˢ˧e li˦˧iˡg ˧ˢ ˡe˪ b˨ˬe˥˦ ˧ha˧ ha˩e cˢme ˧ˢ
ˢ˨˥ ˪eb˦i˧e

Oˡliˡe ˦ale˦ ˧eam cˢˡ˧iˡ˨e˦ ˧ˢ ˡ˨˥˧˨˥e b˨ˬe˥˦ f˥ˢm
ˣ˥iˢ˥ ˦igˡ call˦ aˡd iˡˤ˨i˥ie˦

Make ˥e˩e˥˦e ˢffe˥˦ ˧ˢ b˨ˬe˥˦

E˫ˣlˢ˥e ca˦h ˢffe˥ ˢˣ˧iˢˡ˦

 30+ DAYS BASED ON MARKET NEEDS
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Ca˦h Offe˥˦*
Recei˩e a ca˦h ˢffe˥ ˢˡ ˬˢ˨˥ 

Reˡˢ Nˢ˪, Paˬ La˧e˥*
We cˢ˩e˥ ˧he cˢ˦˧˦ ˨ˣf˥ˢˡ˧ ˧ˢ iˠˣ˥ˢ˩e
˧he ˩a˟˨e ˢf ˬˢ˨˥ hˢˠe

Hˢme B˨ˬ Befˢ˥e Yˢ˨ Sell*

G˨a˥aˡ˧eed SOLD*

Ea˦ˬ O˨˧ Ag˥eemeˡ˧˦

Lea˩e ˬˢ˨˥ J˨ˡk Behiˡd*

 Terms and conditions apply

Offe˥˦ ˥ecei˩ed aˡd acceˣ˧ed 2˫ fa˦˧e˥

Wˢ˥kiˡg ˪i˧h a ˧eam meaˡ˦ mˢ˥e ˣeˢˣle ha˩e
ˬˢ˨˥ back

Tˢˣ ˡegˢ˧ia˧ˢ˥˦ - ˪e figh˧ fˢ˥ ˬˢ˨˥ mˢˡeˬ

Reˣ˨˧a˧iˢˡ ma˧˧e˥˦ - ageˡ˧˦ ˪aˡ˧ ˧ˢ ˪ˢ˥k ˪i˧h
g˥ea˧ ageˡ˧˦

SCC ˥e˪a˥d˦ cl˨b cˢˡ˧iˡ˨e˦ af˧e˥ ˧he ˦ale

?[L dAL[E

ADDIWI?NAL
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I lˢ˩e ˪ˢ˥king ˪i˧h ˧hi˦ ˧eam.  
.... ˦he li˦˧ened ˪alked me
˧h˥ˢ˨gh e˩e˥ˬ˧hing. I˧ ˪a˦
ama˭ing feeling knˢ˪ing
˧ha˧ I had ˦ˢmeˢne in mˬ

cˢ˥ne˥ ˧ha˧ ˪a˦nϠ˧ lˢˢking a˧
me a˦ a $$ b˨˧ a clien˧. Nˢ˧

ˢnlˬ did ˦he li˦˧en ˧ˢ me b˨˧
˦he made all ˢf i˧ haˣˣen. I

had milliˢn ˤ˨e˦˧iˢn˦ and nˢ˧
ˢnce did ˦he ge˧ annˢˬed

˪i˧h me. She called,
an˦˪e˥ed mˬ call˦, ˧e˫˧ a˧

anˬ˧ime...

OVER 250 GOOGLE REVIEWS

WHE PCC PLOMIPE
WE HAVE 2 GOALS

Tˢ c˥ea˧e aˡ e˫ˣe˥ieˡce ˬˢ˨ ˪aˡ˧ aˡd ˡeed.

F˥ˢˠ ˥igh˧ ˡˢ˪ ˨ˡ˧il ˪e clˢ˦e, ˬˢ˨Ϡll feel ˦ˢ g˥ea˧ abˢ˨˧
˪ˢ˥kiˡg ˪i˧h ˢ˨˥ ˧eaˠ ˧ha˧ ˬˢ˨Ϡll ˪aˡ˧ ˧ˢ iˡ˧˥ˢd˨ce
˦ˢˠeˢˡe ˧ˢ ˨˦ ˧ha˧ i˦ lˢˢkiˡg ˧ˢ b˨ˬ, ˦ell, ˢ˥ b˨ild a hˢˠe.
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Check out our 250ڷ Google reviews

Facebook- ۬sellingwithcc

Instagram- ۬sellingwithcc

YouTube- ۬sellingwithcc

TikTok - ۬ccunderwood904 


