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where is blue ash?
BLUE  ASH  IS  S ITUATED  IN
HAMILTON COUNTY ,  OH IO ,  JUST
NORTHEAST  OF  C INC INNAT I .  I T ' S
KNOWN FOR  I TS  SUBURBAN
CHARM AND CONVEN IENT
LOCAT ION  WITH IN  THE  GREATER
C INC INNAT I  METROPOL ITAN  AREA .
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: BLUE  ASH ,  A  SUBURB OF  C INC INNAT I

IN  HAMILTON COUNTY ,  OH IO ,  BOASTS
A POPULAT ION OF  13 ,325  AND IS
CELEBRATED AS  ONE  OF  THE  STATE 'S
PREMIER  RES IDENT IAL  AREAS .  KNOWN
FOR ITS  DENSE  SUBURBAN
ATMOSPHERE ,  BLUE  ASH OFFERS
RES IDENTS  A  V IBRANT COMMUN ITY
WITH  NUMEROUS AMEN IT IES
INCLUD ING BARS ,  RESTAURANTS ,
COFFEE  SHOPS ,  AND PARKS .  I T  I S
PART ICULARLY ATTRACT IVE  TO
YOUNG PROFESS IONALS  AND
RET IREES  AL IKE ,  W ITH  A  MAJOR ITY
OF  RES IDENTS  OWNING THE IR  HOMES
AND A  CONSERVAT IVE-LEAN ING
POPULAT ION .  THE  AREA IS
D IST INGU ISHED BY  ITS  H IGHLY RATED
PUBL IC  SCHOOLS ,  MAK ING BLUE  ASH
A TOP CHO ICE  FOR FAMIL IES  SEEK ING
BOTH QUAL ITY  EDUCAT ION AND A
H IGH  STANDARD OF  L IV ING  IN  OH IO .
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pros & cons
PROS :

VIBRANT SUBURBAN
COMMUNITY
ABUNDANT AMEN IT IES
(BARS ,  RESTAURANTS ,
COFFEE  SHOPS ,
PARKS)
H IGH-QUAL ITY  PUBL IC
SCHOOLS
ATTRACT IVE  TO
YOUNG
PROFESS IONALS AND
RET IREES

CONS :
DENSE SUBURBAN FEEL
MAY NOT APPEAL TO
EVERYONE
HIGHER COST OF
L IV ING
TRAFF IC CONGESTION
DURING PEAK T IMES
L IMITED PUBL IC
TRANSPORTATION
OPTIONS

of living in blue ash:

M E D I A N  H O M E
P R I C E :
$ 3 4 5 , 6 0 0

P O P U L A T I O N :
1 3 , 3 2 5

B E S T  P L A C E  T O
L I V E  I N  O H I O :  
# 1  O U T  O F  7 3 2

O V E R A L L  N I C H E
G R A D E :  A +ac
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